ALASKA

THE FIRST ECONOMIC
RESEARCH STUDY

OF THE INDEPENDENT LIVE SECTOR

WHAT IS OVERVIEW IN

Independent live entertainment stages are Alaska’s independent live entertainment
independently owned and operated, meaning industry drives $39.7 million in state GDP,
they are not controlled by a multinational $93.1 million in economic output, and $1.5
corporation or a publicly traded company, million in tax revenue, supporting 774 jobs
and their primary mission is to present live and $25.7 million in wages. With $2.6 million
performances to the public. This includes in off-site tourism spending, the sector is both
venues, promoters, festivals and more. a cultural anchor and a major economic force.
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IMPACT TABLE
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Impact Type
Direct Effect 429 $10.10 $13.70 $43.20 $0.10 $0.20 $1.80
Indirect Effect 273 $10.90 $17.30 $36.40 $0.20 $0.40 $2.20
Induced Effect 73 $4.60 $8.60 $13.60 $0.20 $0.40 $1.00
Total Effect 774 $25.70 $39.70 $93.10 $0.50 $1.00 $5.00
Multiplier 1.8 2.54 2.88 2.18

This table shows the full economic ripple effect of Alaska’s independent live entertainment sector,
including the jobs, income, business activity, and tax revenues (in millions of dollars) generated directly

by venues and festivals, through their in-state suppliers, and from the additional local spending of workers
in those jobs. For the full methodology, see the national report at stateoflive.org
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